






48% of shoppers prefer 
to shop in-person at a physical 
store when given the choice [1]

https://www.raydiant.com/blog/state-of-the-in-store-experience-2021


71% of retailers said the design 
component of the retail industry 

is becoming more important [2]

https://view.ceros.com/g3-communications/retail-touchpoints-2021-store-design-benchmark-survey/p/1


72% of consumers still rely 

on retail stores as part of 

their primary buying 

method. [3]

https://cdn.nrf.com/sites/default/files/2022-01/Consumers%20want%20it%20all.pdf


56% of people say they 

would rather make 

purchase in-store than 

online [4]

https://maristpoll.marist.edu/wp-content/misc/usapolls/us180423_NPR/NPR_Marist%20Poll_Tables%20of%20Questions_May%202018.pdf


71% of shoppers spend 

more than $50 in-store, 

compared to only 54% 

online [4]

https://www.businesswire.com/news/home/20190304005625/en/71-Percent-of-Shoppers-Are-Spending-More-In-Store-Than-Online-According-to-New-Survey




Combine 

shelving with 

hanging 

accessories 

to unify your 

product 

lines.



Slim profiles 

grant you 

multiple 

configuration 

and space-

dividing 

possibilities.



Tiered designs 

permit creative 

use of floor 

space.





Showcases 

maximize 

your vertical 

space in low 

square-

footage 

environments.
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LET’S STAY CONNECTED

mailto:info@displays2go.com
https://www.displays2go.com/?utm_source=whitepaper&utm_medium=Print&utm_campaign=Maximize-Merchandising-Space
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